


MERCHANDISE

Promotional merchandise and products branded with the Wilmington logos
may be distributed to employees and visitors to promote the brand. Such
products are often called “swag” and are distributed as handouts at trade
shows or made available to visitors and locals for purchase. The largest
category for promotional products is apparel, such as hoodies, shirts, jackets,
and hats. Each item prominently features the logos.







SIGNAGE

The City of Wilmington brand is supported by
exterior signage and messaging that creates eye-
catching and attractive placement that integrates
with existing architecture and signage.



DIGITAL APPLICATIONS

Headlines used for social and digital applications should
be large and impactful, paired with a brand element, and
may be contained within a color block using only brand
colors. The Wordmark logo should be used for all digital
communications, emphasizing legibility and a focus on the
images. Headlines should be short and clever.
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REMARKABLY UNCOMMON.
Brand Guidelines developed for

the City of Wilmington, IL by McDaniels Marketing.
Questions? Contact: info@mcdmarketing.com or 309-346-4230.
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